


Marie Claire is a compelling
media destination that combines
provocative features and
outstanding fashion to inspire every

woman who wants to
‘Think Smart and Look Amazing’

TRISH HALPIN

Editor-in-chief - Marie Claire UK
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THE MARIE CLAIRE

AUDIENCE
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AN IMPORTANT WOMAN TO TALK TO

MARIE CLAIRE

AUDIENCE

Marie claire readers have increased their
spend by 106% year on year

AB readers:

225,000

AB digital reach:

989,000

Second highest in digital comp set with
42% of total audience are AB consumers,
more than Elle, Grazia, Red, InStyle

& Harpers

MARIE CLAIRE WOMEN SPENT:

£149 million on womenswear
in the last 12 months (AB spend up 79%).

£163 million on footwear and accessories
(AB spend up 129%)

£31 million on jewellery (up 119)

£17.5 million on watches (flat)




MARIE CLAIRE

THE NEW
TYPE AWOMAN

Always informed - Latest trends,
Intelligent, interested in global issues,
inquisitive and inspired by fashion forward
strong women

Amplifies your message - Early adopter
with a unique fashion style, an influencer
amongst her friends with an average of
over 368 social media friends and over
360,000 FB referrals amonth

Affluent and ready to spend - She has an
established career, richer sex, main
income earner, she is brand and her image
is very important

Source: Insight Type A research Deci4
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ON SALE & COPY
DEADLINE DATES 2016

= 3 Issue Copy Deadline  Date On Sale
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