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STYLE & SUBSTANCE 
 

A top upscale global media brand 
for 

elegance and smart women 



360° Integrated Platform 

MAGAZINES 

Total reach > 33,000,000 

READERSHIP 
MC 3,700,000/month 
MCE 600,000/month 

MOBILE 

DOWNLOADS 
MC Ipad 1,750,000 
Beauty Plus mobile 
 1,000,000 

SOCIAL MEDIA PC 

 WECHAT 550,000 
 WEIBO 834,400 

14,400,000 
UV/Month 

EVENTS 

Style China 
PEB International 
Top100 
Charity 



MAGAZINE 



Affluence Audience 
Every month MC reaches >3.7M readers (source CNRS 

2014). On The 10% Higher Revenue Women MC is No.4 
with 1.2M Readers per month 

The Best Title to Reach High 
Quality Target Readers 

 



Skincare/Cosmetic/Perfume:RMB6,504(+29%) 

Apparel: RMB8,316元(+20%) 

Travel：RMB10,636元 (+45%) 

Digital products：RMB7,465元 (+17%)  

Shoe/Bag/Accessory：RMB6,549元 (+25%)   

Jewelry/Watch：RMB6,858元(+10%)  

Automobile ownership ratio:52% vs. 44% 

MC vs. other titles 
Average consumption during 

the past year 

Data source: China TGI (CNRS) by CTR, H1 2013 and H1 2014 

Strong 
Consumption Power 

3,700,000 
Monthly readership 



Society & Trendy Topics Creator 

 

The Four Covers For ‘Beauty of no-make up’ campaign – Oct issue 2015 
The 1st fashion magazine ever in China to have famouse celebrities  

facing the camera without makeup 
Real beauty comes from the powerful heart 

+115 times posted by portal fashion and entertainment channels 
Total reach estimated up to 28,000,000 people 

 

Yao Chen 
70’s; Queen of Blogger 

Li Yu Chun 
80-85’s, famous Singer 

Wu Yi Fan 
90-95’s 

Selina Ren 
Back from the Burn 



Exclusivity 

 

The  ONLY magazine Gong Li chosen for the cover shooting and interview in 2015 
Images of Gong Li posted by all the major fashion and entertainment channels 

Speak highly on Gong Li’s cover from KOLs and famous fashion bloggers  
 Total reach estimated up to 20,000,000 people 

 



Unique Approach of Watch & Jewerly 

 

 
Creative and Professional 

Integrated with emotions and 
humanities 



Synergy of print and digital 

 

Big Star – Celebrity in fashion stroy 
Joint production of print + digital editorial team 
Print + Website + Social Media multi-platform 

 



MC Special Issue 
2 issues Double Books 

 

November Issue 
Fashion + Beauty 

December Issue 
Anniversary 



MC EnFants 
Only International Kids 

Fashion Magazine 

2 issues a year 
Spring / Summer 
Autumn / Winter 

 



DIGITAL 
 





























EVENT 
 



Mar 
30th PEB 

Celebration 

June 
Beauty of no-

make up 

Sept / Oct 
Charity  

exhibition 

Apr-Oct 
MC Kids 
Fashion 

Competition 

July / Aug 
Style China 

Nov 
Beauty Top100 

2016 



Marie Claire Style China 
The only top fashion design award in China since 2008 

2015 Fashion & Movie at Forbidden City 

>250,000,000  
attendees from onsite to online  



Beauty Top100 @ Marie Claire 2015 
Beauty Carnival – Be your own beauty icon 

>15,000,000 
attendees from onsite to online  



The 30-year Celebration 
In partnership with 

Winning product Exhibition 
Beauty trend fashion show 

Beauty awards cocktail party 
 
 



The 1st Marie Claire 
Kids Fashion 
Competition  

In partnership with 

8-10 cities of mass-election 
Final fashion show competition 

in SH / BJ in Oct 
 
 

http://www.chinamodels.com.cn/_d1479.htm


Happiness of Fingertips 

 
 

In partnership with 



2016 SPECIAL 
CAMPAIGN 

 
 



NEW YORK Fashion Week Special 

 
  
 
 
 
 
 
 
 
 

Invitation by Marie Claire to New York 
Fashion Week 

 
Cover: Bai Bai He 
Issue: April 2016 

City image: Modern;  Grand;  Simple  
Topic: New York fashion week + NY culture 

 
Linkage with American brands:  How the brand and 

its spirit influencing Chinese consumers 

白百何 



LONDON Fashion Week Special 

 
  
 
 
 
 
 
 
 
 

Invitation by Marie Claire to London 
Fashion Week 

 
Cover: Yao Chen 
Issue: April 2016 

City image: Art;  Pioneer;  Honourable 
Topic: London fashion week + London culture 

 
Linkage with British brands:  How the brand and its 

spirit influencing Chinese consumers 

姚晨 



The Amazing box is designed to  

surprise, delight, inspire and provide a 

tangible pre-shopping experience offering 

• Smarter sampling 

• Targeted segmentation 

• Cross-platform reach and talk-ability 
 

4 X seasons Amazing Beauty Box 
Priority to MC Beauty Elites membership >1,500,000  

 

Amazing box is carefully designed to a be cross-
section of premium and mass-tige brands. 
 
A minimum of 4-5 core products – full or deluxe 
sample sizing as we do not accept sachets. (>1000 
samples per brand) 



 

     SHOW CASE 
 



X 



X 



X 



B/网站王牌栏目 Tiffany T系列 A/网站 

C/微信专题+ 
微信活动报道 

X 



X 



X 

Beauty film: >600K times 



X 



X 

O2O: from online topics to off line beauty class 
Beauty film: >1.6M times 



X 



X 

Beauty plus + Magazine 
Beauty film: >1.8M times 



X 



X 

MC TV: 155,000,000 / Month 

CQ/WH/GZ/SZ Beauty Class 

Beauty Box：15,000 



X 



X 

Number of application : 16,852 



X 



X 




