
MUCH
MORE
THAN
FASHION



2.807.000
contacts

MARIE CLAIRE REACHES MILLIIONS 
OF WOMEN PER MONTH. A 

MULTICHANNEL BRAND, UNIQUE 
AND DIFFERENT[ ]

*179.000 Readers * 76.086 circulation 

832.200 unique users * 5.371.100 page views * 74.100 viewed videos

918.900 Facebook * 493.300 Twitter * 73.900 Google+ * 232.000 Tumblr

32.200 Youtube * 36.500 Instagram * 7.700 Pinterest

Source: EGM Acum 2ª ola 2016. OJD Jan - Dec 15. Google Analitycs June 2016.

Key Figures



MARIE CLAIRE IS ACCOMPLICE, 
FASHION, LUXURY, INSPIRATION,  

INTERNATIONAL, HEDONIST, BUT 
ALSO REAL. IT OFFERS A DIFFERENT 

VISION AND A CRITICAL VIEW OF THE 
WORLD THAT MAKE IT UNIQUE.[ ]

ADN

*INTERNATIONAL
FASHION
BEAUTY
CULTURE
CURRENT TOPICS
QUALITY JOURNALISM

Editorial axes



MULTICHANNEL

+5%  [ ]circulation

SPECIAL ISSUES

+24%  [ ]Unique Users
+62%  [ ]Page Views

+22%  [ ]Followers in 
Social Networks

EVENTS

100K[ ]Data Base

Source: OJD Jan – Dec 2015 vs previous period Source: Google Analytics June 2016 vs June 2015

Comparativa Febrero 2016 vs June 2015

+4MM
Retorno

VIP

MAGAZINE NEW DESIGN

NEW SECTIONS



TARGET

52%  

94%  

44%  

59%  

WOMEN

20-44 years old IA1,IA2,IB

URBAN

AMBITOUS
CRITICAL
MODERN

SELF CONFIDENT
CURIOUS
LEADER

HEDONIST[ ] [ ]

DECLARES TO HAVE
EXPENSIVE TASTES

1 OUT OF 2

LIKES TO HAVE GOOD 

QUALITY THINGS

87%  

Source: EGM Acum 2ª ola 2016. AIMC Marcas 2015 Target Women

[ ]

WERE CONNECTED TO 
INTERNET YESTERDAY 

83%  

HAVE PURCHASED 
ONLINE IN THE LAST 

MONTH

13%  



STYLE

MARIE CLAIRE PUTS ITS QUALTIY 
SEAL ON ALL CONTENST. THE BEST 

EDITORIAL ENVIRONEMENT FOR 
YOUR BRAND. MARIE CLAIRE IS 
AVANTGARDE, IT IS LIFESTYLE.[ ] 

*IMPACTFUL IMAGES 
LUXURY BRANDS
DESIGN
AVANTGARDE
CARISM
PROFESIONALISM

Design Keys

OF OUR AUDIENCE IS 
INSTRESTED IN ARTS

69%  

Source:. AIMC Marcas 2015 Target Woman



[ ]
FASHION 

PERMEATES 
EVERYTHING. ALL 
TRENDS, HOW TO 
WEAR THEM. MARIE 

CLAIRE IS 
INSPIRATION

FASHION

*
ACCESSORIES

*
KIDS

CATWALK

STREET STYLEJEWLERY

FASHION ALLOWS ME 

TO EXPRESS MYSELF[ ]57%  

GIVES HIGHLY 

IMPORTANCE TO 

ACCESSORIES
[ ]86%  

Source:. AIMC Marcas 2015 Target Women

OF MARIE CLAIRE’S 

CONTENT IS DEVOTED 

TO FASHION

45%  



BEAUTY

[ ]
CARING FOR 

ONESELF INSIDE 
AND OUTSIDE IS 

ESSENTIAL TO ENJOY 
ONE’S OWN LIFE 

AND WITH OTHERS 

*
TO LOOK GOOD IS 
NECESSARY TO HAVE 
HEALTHY LIFE

96%  

Source. AIMC Marcas 2015 Target Women

TAKE CARE OF 

THEIR IMAGE

98% 



AND MORE

[ ]MARIE CLAIRE GOES BEYOND.
IT COMPLEMENTS FASHION AND 

BEAUTY WITH ARTICLES AND 
IMPACTFUL REPORTS OF THE 
INTEREST OR OUR READERS

INTERVIEWS

DECO

GASTRONOMY

NUTRITION

IN-DEPTH REPORTS

AGENDA

LIVING

WORK



MARIE CLAIRE ORGANIZES 
REFERENTIAL EVENTS EACH 

SEASON. 
GREAT MEDIA REPERCUTION, 

GLAMOUROUS OR EXCLUSIVITY. 
YOU WOULD LIKE TO BE THERE!

[ ] 
EXCLUSIVE

*PRIX D’EXCELLENCE DE LA BEAUTÉ
PRIX DE LA MODA
PRIVATE FASHION SHOWS

Marie Claire Events



TRUST

THE PROOF ON QUALITY AND 
TRUST IN MARIE CLAIRE BY THE 

BRANDS IS REFLECTED IN ITS 
ADVERTSING INCREASE. 

+3% IN 2015
(PRINT AND DIGITAL)

[ ] 

ESTEE LAUDER * L'OREAL * LVMH * 
* CHANEL * FRANCHISING CALZEDONIA *

* CLARINS * RENAULT * GRUPO EL CORTE INGLES *
* PROCTER & GAMBLE * DOLCE & GABBANA

* BENETTON * PRADA * BENCKISER *
* BACARDI ESPAÑA * GRUPO FIAT *

* MAZDA * MUSTANG INTER * ROCHE BOBOIS *
* MONCLER * MICHAEL KORS * SESDERMA * 

LAB.DERMATOLO.COSMETICO *  COCA COLA *
* GUESS * TOD'S GROUP * CAUDALIE *
* ELIZABETH ARDEN * PHILIP MORRIS *

* GIANNI VERSACE SPA * JOHNSON & JOHNSON * 
* GRUPO ROCA * VALENTINO FASHION GROUP *

* KELLOGG * SISLEY * GRUPO PUIG *
* MAX MARA FASHION GROUP * SHISEIDO * 

* L'OCCITANE ESPAÑA * LEVI STRAUSS * 
* DR.SCHAR * BLUFIN SPA * IDESA PARFUMS * 

* INDITEX * NESTLE * DIAGEO * MARY KAY *
* UNILEVER * COLGATE PALMOLIVE * BLANCO *

* ZUMOS PALMA * PERFUMES Y DISEÑO *
* BPI * IMAC SPA * QUIMBEL * POLIFORM *

* VF JEANSWEAR ESPAÑA, S.L * SYNERON CANDELA *
* GIORGIO ARMANI * LUXOTTICA GROUP * TOYOTA *

THOMAS SABO GMBH & CO.KG * TOUS * BASI * 
SEAT AUDI VOLKSWAGEN * MAX AZRIA * 

*ADOLFO DOMINGUEZ * DIARSA * MOROCCANOIL * 
* NAILS FACTORY * BDF BEIERSDORF * 

* VERSACE PERFUMES * GHD * FUERTE HOTELES *
* AC MARCA * TERIA YABAR S.L. * SUPERTRASH * 

* ALES GROUPE * HAIRDREAMS * LPG * 
* ZESPRI EUROPE * WELEDA * ALMA EN PENA * 
* HYDROXYCUT PHARMA IBERICA * MANGO *
* GRUPO MAHOU  SAN MIGUEL * MUNRECO *
* BAYER * HISPANITAS * CALZADOS PABLO *

* LOLA MAKE UP * GRUPO FREIXENET * DANONE * 
* RELOJES DUWARD * COLOMER B.P.P * MIMUB *
* WARNER BROS * BBVA * VODAFONE * KAIKU *

* FGF INDUSTRY* RICHEMONT * MIGUEL TORRES * 
* PORCELANOSA * GRUPO CAMPOFRIO * 

* LABORATORIOS SINCLAIR * SANOFI AVENTIS * 
* IRM LLOREDA * PAVI GROUP * GEBERIT * CEDERROTH *

* SWAROVSKY CRISTAL SOCIETY * KIDS&US *
* SEB GROUPE * GRUPO INDUSTRIAL INSITU-TRUCCO *

* BUFALO WERNER & MERTZ * GUCCI GROUP * 
* PONS QUINTANA * INTERLAIN COSMETICOS * 

* ZADIBE *  ACOSTA * TEAMSCA * LIDL * 
* GROUPE ZANNIER * OSBORNE&LITTLE * 

* LINEA DIRECTA ASEGURADORA * CENTROS UNICO * 
* DYSON SPAIN * INTERSPORT * FLOU * WONDER'S * 
* LUXENTER * BOUTIQUE ALCALA * FARMABIOPER * 
* DURAVIT * TURISMO DE ANDORRA * MOTOROLA *

* MY THAI * GRUPO PUIG * MINISTERIO MEDIO AMBIENTE *
* TRECA INTERIORS * HOSPITAL QUIRON * 

* GRUPO CETELEM * CASER * HENKEL * 

THE UPSCALE 
WOMEN 

MAGAZINE 
MARKET 

DROPPED -4,9% 
MARIE CLAIRE 

GREW
+2%  

MARIE CLAIRE 
GREW CONSIDERABLY 

VS THEIR 
COMPETITORS IN 

FASHION  AD PAGES 
(+14% VS +2%) 

AND IN PERSONAL 
ITEMS 

(+35% VS +1%)
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SPAIN

Susana Ruano

Áncora, 40 – 28045 Madrid 

Tel. +34 91 347 01 00

E-Mail: sruano@gyj.es

CONTACTS

MUCH
MORE
THAN
FASHION

mailto:sruano@gyj.es

